¥

Press release
For publication 14 February 2008 at 13.00 p.m.

SOK Chief Executive Arto Hiltunen:

The S group improves its consumer
goods offerings

Over the next few years, the S Group will improve
Iits consumer goods offerings. Arto Hiltunen, SOK’s
Chief Executive, says that the Group’s shared goal
Is to achieve clear-cut growth in sales of consumer
goods by 2015.

“Achieving significant growth will call for sizeable capital
expenditures on new locations, notably in the Kodin Terra
chain, as well as enlargements of the existing
hypermarkets and department stores.”

Apart from investments in locations, chain management
and boosting procurement efficiency, a further important
way of meeting the new challenge is by developing the
Group’s logistics. The new logistics centre that is to be
built in Bastukarr, Sipoo, and was announced on
Thursday is an important step towards reaching this
objective.

The S Group’s target in 2008 is sales growth that
outpaces the market. At the Group level, CEO Hiltunen is
setting the goal of generating earnings at least at the
previous year’s level. The result of SOK Corporation’s
operations, in turn, must improve substantially.



The number of members has already risen to 1.7 million,
and now 70 per cent of Finnish households have an
S-Etukortti card. Last year, members were paid EUR 263
million in bonuses.

“Our goal is to be the first choice for every member. In
order to be able to improve our service offerings, we
must also ensure the profitability of our operations. With
competition getting tougher by the day, renewal and
development are a continuous process.”

A responsible way of operating will also be highlighted in
the Group’s operations in the years to come.
Responsibility issues have now been brought to the level
of strategic management, and a steering group has been
set up to deal with them. In future, the new emphasis
will also be reflected in better energy efficiency.

The S Group will continue to widen its international
footprint in 2008. In January, the Group’s first hotel in St
Petersburg, the Holiday Club St Petersburg, was opened,
and during the spring two Sokos Hotels are to be opened
in the city.

In the Baltic countries, sales and profits within the
supermarket trade have developed well. The Prisma
chain is therefore expanding beyond Tallinn and Riga to
Vilnius, Lithuania, where the first hypermarket will be
opened in 2009.

For further information, please contact:
Arto Hiltunen, CEOQO, tel. +358 10 76 80200
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Koncernchef Arto Hiltunen, SOK:

S-gruppen forbattrar utbudet av
bruksvaror

S-gruppen forbattrar sitt utbud av bruksvaror
under de narmaste aren. Enligt SOK:s koncernchef
Arto Hiltunen har gruppen som gemensamt mal
stallt upp en tydlig 6kning av forsaljningen av
bruksvaror innan ar 2015.

— For att kunna na en betydande tillvaxt maste vi
investera stort i nya verksamhetsstallen i bl.a. kedjan
Kodin Terra och pa utvidgning av vara nuvarande
hypermarketar och varuhus.

Utom genom investeringar i affarslokaler och
effektivering av kedjestyrningen och anskaffningarna
moter vi den nya utmaningen bl.a. genom att utveckla
logistiken. Det nya logistikcentret i Bastukarr i Sibbo som
offentliggjordes pa torsdag ar ett viktigt steg mot
malsattningen.

FOr ar 2008 stravar S-gruppen efter en tillvaxt som ar
snabbarer &n marknadsgenomsnittet. FOr resultatet
staller koncernchef Hiltunen pa gruppniva upp malet att
det ska vara minst pa fjolarets niva. SOK-koncernens
verksamhetsresultat ska daremot forbattras betydligt.

Antalet agarkunder Overstiger redan 1,7 miljoner: hela
70 procent av hushallen i Finland har ett S-Formanskort.



Till agarkunderna utbetalades i fjol 263 miljoner euro i
Bonus.

— Vart mal ar att vara agarkundens primara kopstalle.
For att kunna forbattra vart utbud av tjanster, maste vi
ocksa sakerstalla verksamhetens lonsamhet. | den
standigt hardnande konkurrensen maste vi kontinuerligt
férnya oss och utveckla verksamheten.

| fortsattningen genomsyras gruppens verksamhet i allt
hogre grad av ett ansvarsfullt verksamhetssatt. Fragorna
om ansvar hanteras nu pa strategisk ledningsniva och en
styrgrupp har bildats for andamalet. Den nya betoningen
uttrycks i fortsattningen bl.a. som effektiviserat
utnyttjande av energi.

S-gruppens internationalisering fortsatter ar 2008. |
januari 6ppnades gruppens forsta hotell i S:t Petersburg,
Holiday Club St. Petersburg, och tva Sokos Hotell ska
enligt planerna 6ppnas i staden senare i var.

| Baltikum har markethandelns férsaljning och resultat
utvecklats val. Prismakedjan som tidigare etablerats i
Tallinn och Riga gor nu en ny landvinning: den forsta
hypermarketen i Vilnius i Litauen oppnas ar 2009.

Ytterligare information:
Koncernchef Arto Hiltunen, tfn 010 76 80200



